








contemporary fashion with ideas based on 
Japanese aesthetics. 

Japan-a non-Western concept that pro
vided the opportunity to refashion the relation
ship between body and clothing at the beginning 
and end of the twentieth century-may well be 
charged with the potential to create clothing 
design informed by a new universality in the 
twenty-first century as well. Our efforts to look 
for an answer to the question '"vVhat is Japan's 
real essence?" in the world of fashion and to 
shed light on one example of the reciprocity of 
cultures in a concrete and rational way began at 
the Kyoto Costume Institute. The project devel
oped in unanticipated directions, giving us the 
opportunity to receive critical evaluations from 
wide-ranging sources in Paris and Tokyo and 
again to observe the results of our work in Los 
Angeles. At the same time we were forced to 
recognize that understanding the phenomenon of 
Japonism in fashion is a fascinating but formida
ble task, one approach to a multifaceted theme 
that encompasses society, economics, aesthetics, 
design, and technology. 

Translated from the Japanese by Amanda Mayer 
Stinchecum. 
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