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DRAWING FASHION 

Colin McDOWELL, Fashion Critic 

 

Early in the 20th century, the pochoir fashion illustrations by Paul Iribe, Erte, and André Marty were 

taken up by specialized fashion magazines such as La Gazette du Bon Ton and Art Goût Beauté, fueling 

the readers’ imagination. Illustrations facilitate readers imagining themselves wearing the drawn clothes. 

On the other hand, fashion photos, which formed the mainstream after World War II, came to 

accompany stage setting for fashion items, affected by TV commercials. Dresses were placed at a disco, 

on a beach or in a sophisticated restaurant. Dresses became one of the factors on an edited page, 

representing lifestyles rather than fashion. 

Fashion drawings declined inversely with the popularity of fashion photos. During the period society 

changed drastically, wealth was redistributed, and social lives became increasingly deformalized, to 

lower the age of people leading fashion. Today young women obtain information concerning fashion 

from TV, fashion articles in newspapers, and even more from websites, blogs, and Twitter. In this 

situation, traditional quality magazines face the most significant threat. Therefore, how about running 

fashion illustrations as USPs (Unique Selling Propositions)? This means inserting fashion illustrations in 

major seasonal articles, not taking them up as merely small articles. This approach may facilitate 

restoration of the status of haute couture. 
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